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BSA AGEING, BODY AND SOCIETY STUDY GROUP 
2010 CONFERENCE BOOKING FORM

Embodiment and dementia

Friday 26th March 2010 

Bradford Dementia Group, Bradford 

Promotional Opportunities

About the Conference

There has been an increasing interest in the biological, cultural and social dimensions of our bodies as we grow older.  Whilst the body and dementia is a growing area of intellectual activity and gaining significance within dementia care, there been less work that has explicitly addressed the nature of embodiment in relation to dementia. In particular, there have been few opportunities for researchers, academics and practitioners to explore and highlight these issues. 

The aim of this one day conference is to bring together researchers, academics and practitioners to explore the diverse ways in which the body and embodiment is part of the experience of dementia and its implications for care and practice.  By drawing on a number of different disciplines – including philosophy, sociology, psychology, arts and the humanities, medicine and social work – this conference will further highlight the complex and multifaceted nature of the body in dementia and dementia care.

The conference is co-hosted by the University of Bradford, an internationally recognised expert in dementia, and the British Sociological Association (BSA) Ageing, Body and Society study group. This conference will therefore inform and integrate these research themes explicitly. 

The conference programme includes:
· A welcome to the conference from Professor Murna Downs (University of Bradford and Conference Chair); 
Professor Julia Twigg and Dr Wendy Martin (Co-Convenors of BSA Ageing, Body and Society study group)
· Dr Pia Kontos: ‘Artistic and literary representations of Alzheimer’s disease: Philosophical reflections on
embodiment and selfhood’
· Professor Julia Twigg:’Clothing and Embodiment: A Neglected Dimension of Dementia’
· Dr Richard Ward: ‘Dementia, Hair and Body Work’
· Dr Wendy Martin: ‘Embodied Vulnerabilities, Sleep and Care’
· Dr Richard Coaten: ‘Going by Way of the Body in Dementia Care’
· Professor Julian Hughes: ‘Seeing Suffering – how do we do it’
· Roundtable: ‘Embodiment and Dementia; Current and Future Agendas’
Why attend the BSA Ageing, Body and Society Study Group Conference?

Promoting your company at the BSA Ageing, Body and Society Study Group Conference is a direct, cost-effective way to:

· Raise brand awareness within your key market;

· Gain strategic association with the discipline’s only official organisation;

· Opportunities for new customer acquisition and client retention, by discussing their needs in person;

· Product recognition with your key demographic – immediate exposure;

· Raise your company’s profile;

· Increase your knowledge and keep up to date with trends;
· Gain a precise and unified focus of interest – maximum results for minimum time, resource and cost commitment
· Accessible, central exhibition location with lengthy breaks for delegates;

· Flexible options to suit your budget and sales requirements;

If you wish to discuss these options with the conference committee please contact Jenny Cairns on 0191 383 0839 or email Jenny.Cairns@britsoc.org.uk. To secure your desired option, complete and return the booking form as soon as possible.

Yours sincerely

Jenny Cairns
Jenny Cairns
BSA Events Assistant

Promotional Options

Conference Name Badges






£300 ex. VAT

All conference delegates will be issued with a name badge and will be required to wear it throughout the conference to gain access to conference sessions. Your organisation’s logo can be placed on the name badge, ensuring high visibility throughout the conference.

This option also includes a 3x2 exhibition stand and listing as Conference Name Badge Sponsor with your logo and website link on the conference website. Reduced rates can be negotiated for further requirements.

Monday Evening Reception






£200 ex. VAT

On the evening of Friday 26th March we will be inviting delegates to attend a wine reception at the Bradford Dementia Centre. 
As sponsor you are invited to have a display stand throughout the wine reception, you are entitled to make a 5 minute speech and you will also be listed as the drinks reception sponsor within the programme alongside your logo. 

Advertising options






from £50 ex. VAT
Your message can reach every conference delegate with our cost-effective advertising options.

Conference website

Logo and link

£50
Conference programme

Full page advert

£100
Delegate pack inserts




£80
Promotional Opportunities Booking Form
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	Fax
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Please complete this form and return to The British Sociological Association by fax on: 0191 383 0782 or by post to: The British Sociological Association, Bailey Suite, Palatine House, Belmont Business Park, Belmont, Durham DH1 1TW.
Sponsorship Terms and Conditions

The following are terms and conditions for acceptance of sponsorship and exhibition space for the BSA Ageing, Body and Society Study Group Conference 2010: Embodiment & Dementia; they may be changed at the discretion of the BSA subject to the parties’ agreement in writing.
By agreeing sponsorship or to exhibit at the BSA Ageing Body and Society Study Group Conference 2010 the sponsor/exhibitor agrees to accept these terms and conditions.

Sponsorship Terms and Conditions
All sponsorship is available on a “first come first served” basis.

Companies are encouraged to contact us if they are interested in any other form of additional top-up sponsorship items. Suggestions will be considered but the BSA cannot guarantee acceptance.

Sponsors may not use any BSA logo without prior permission from the BSA.

The BSA reserves the right to refuse applications as well as the right to curtail sponsorship if the sponsor materially breaches the terms and condition of sponsorship. In which event it is agreed that no refund shall be made by the BSA and further that no demand for redress will be made by the sponsor or the sponsor's representatives.

Sponsorship of the event may be cancelled by the sponsor at any time, but no refund will be made once the sponsor’s logo has been added to the BSA website to acknowledge the sponsorship.

In order to sponsor, the booking form must be completed and returned according to the instructions on the application. The application to sponsor will be confirmed by return and the invoice issued. Final confirmation of sponsorship and commencement of advertising on the BSA website will be following full payment of the invoice.
